Focusing on Transparency with AlG

American International Group, Inc., (AIG) is an international
insurance organization serving commercial, institutional,
and individual customers in more than 130 companies. AlG
companies serve customers through property-casualty
networks of any insurer. In addition, AIG companies are
providers of life insurance and retirement services.

INDUSTRY
Insurance

LOCATION
200+ locations worldwide

FORMER SOLUTION
Spreadsheets, manual processes, and a lot of
paper and binders

CHALLENGES
Organize accounts; use transparency to
manage policy more effectively; implement a

TACKLING COMPLIANCE DEPLOYING A SOLUTION solution that can be used company-wide
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